
MILO Singapore ‘Mornings Made With MILO UGC 2021’ Contest

______________________________________________________________________

Terms & Conditions

Information on how to participate in the ‘MILO Go For Gold Van Hunt 2021 (the
“Contest”) and the Contest Rules (as stated below) form the Contest Terms and
Conditions. All persons registering or taking part in this Contest (the
“Participants”) agree to be bound by these Contest Terms and Conditions.

Contest Rules

1. This Contest is organised by NESTLÉ SINGAPORE (PTE) LTD, of 15A,
Changi Business Park Central 1, #05-02/03, Eightrium @Changi Business Park,
Singapore 486035 (“Nestlé”).

2. The Contest is open to all individual Singapore residents who are:

(i) aged 18 and above as at the start of the Contest Period (as defined below).
Participants below the age of 18 shall obtain the necessary consent from their
parents/legal guardians before participating in this Contest and submitting any
personal information, and shall furnish such proof of consent should organisers

require it; and

(ii) not prohibited in any manner by any person, entity, authority or law anywhere
in the world from participating in this Contest or any similar contest.
Employees of: (a) Nestlé; and (b) Nestlé’s advertising agencies, and the
immediate family members of these employees, are not eligible to participate in
the Contest.



By participating in the Contest, each Participant represents and warrants that
he/she has met the eligibility criteria stated in these Contest Terms and
Conditions.

3. The Contest is valid from 27th August 2021 [21:00hrs] – 30 September 2021,

23:59hrs (both dates inclusive, the “Contest Period”).

Only one entry is allowed per Participant and each Participant is only entitled to
one prize in this Contest. If Participants submit multiple entries, only the earliest
entry will be taken as the official entry entered into for the Contest.

How to Participate:

A MILO Van Hunt video will be made available on 27th August, [21:00], on MILO
Singapore’s Facebook, Instagram and YouTube pages, featuring 3 Singaporean
personalities Aiken Chia, Sylvia Chan and Pamela Lee Nur Shuhadah,
competing to find the most number of MILO Gold Vans in a stadium (the
“Contest Video”).

STEP 1 : To participate, Participants shall Like and Share the Contest Video onto
their personal pages on a third party platform (i.e. Facebook, Instagram or
YouTube).

STEP 2 : Participants are required to Comment in the comment section of the
Contest Video post (i.e. on Facebook, Instagram or YouTube) OR on their
personal pages (set to public) where they shared the video, the number of
times they spot the MILO 1950s vans within the entire video regardless if it
is a full van, digital illustration, image on promotion pack or partially
concealed. Cardboard cut-out 1950s vans in the video are not included in this
count.
STEP 3: In the same post, Participants shall include in the caption (if
Participant chose to share the Contest video) OR comment (if Participant
chose to comment in the comment section)

(i) their favourite way of having a MILO drink;



(ii) Participants are also encouraged to include the hashtag #MILOGoForGold
to their posts for traceability.

STEP 4: Participants are required to fill in the form
<https://forms.office.com/r/sNuZDLCaau> to complete registration for the
Contest. (collectively, the “Submission”)

Note: All Submissions must adhere to the Submission Criteria under this Terms
and Conditions. Only eligible Submissions will be considered.

How to win: Winners will be announced on MILO Singapore Facebook Page on
15 October 2021. Out of the Participants that has the correct/closest answer
(referring to the number of 1950s vans found), Nestlé will pick TEN (10)
WINNERS based on the most creative comment to their favourite way of having
MILO drink.

Submission Criteria

(i) Participants acknowledge and agree that all content submitted under the
Submission are original content created and owned by the Participants under
their own genuine social medial account.

(ii) Nestlé reserves the right to disqualify or disregard any Submission that
submitted under fake or multiple accounts.

(iii) Nestlé reserves the right to disqualify or disregard any Submission for any
reason, in its sole and absolute discretion, including its determination in its sole
discretion that a Submission fails to satisfy any of the above requirements,
without giving notice or reason, and without any liability to any person.

Prize
Each of the Ten (10) Winners will win one (1) year’s supply of MILO drink
(equivalent to 365 serves based on the daily recommended serving for 1
person).



5. Only entries that are considered as complete and correct by Nestlé will be
eligible. Incomplete or illegible entries will be disqualified.

Applicable phone and telco charges may apply, and participants shall be
responsible for these expenses.

Participants shall participate in the Contest on his/her own account, and shall not
submit entries or participate on behalf of other persons. Each Participant
represents and warrants that:

(i) he/she has obtained all necessary consents, licenses and approvals required
in connection with the Contest and his/her participation, and

(ii) all materials, documents and forms submitted or created by him/her in
connection with the Contest are original and do not infringe on the rights of any
party, including but not limited to any intellectual property rights, patent,
trademark or brand name registered or enforceable anywhere in the world.

6. Participants shall ensure that they remain contactable at all times. If Nestlé
fails to contact any winner for any reason whatsoever, it may at its discretion
elect to determine another winner in accordance with the Contest mechanism.

7. Nestlé may, without notice and at any time, substitute any prize with a prize of
similar value, as determined by Nestlé. Prizes won are given out on an “as it is”
basis, and are not transferable, or exchangeable or redeemable for cash. To the
extent not prohibited by law, all warranties and representations in connection with
the prizes are expressly excluded. Prizes will be mailed to the Winners, and shall
comply with and be bound by all terms which the prizes may be subject to.



8. Winners with valid entries will be contacted through their social media account
for which the Submission was uploaded for this Contest to provide all required
information as deemed necessary by MILO in order to receive the prize. The
information includes but is not limited to full name, mailing address and contact
number. The prize will be mailed to the mailing address provided.

The award of prizes will be subject to verification to the full satisfaction of Nestlé.
Any Participants who do not comply with the Contest Terms and Conditions will
be disqualified.

9. Nestlé may, at its sole discretion, modify the Contest Terms and Conditions,
make prize substitutions or cancel this Contest, without prior notice to any
person. Nestlé’s decisions on all matters relating to this Contest will be final,
binding and conclusive on all Participants, and no correspondence will be
entertained.

10. Where prizes contain a specified validity period during which it should be
utilized, no requests for extensions or replacements whatsoever will be
entertained. Prizes which remain unclaimed by any winner for 1 month after the
announcement of the winners shall be conclusively forfeited by such winner, and
the forfeited prize will be dealt with at Nestlé’s discretion in accordance with
applicable laws.

11. Nestlé may disregard or disqualify any entry, participant or winner, in such
manner as Nestlé deems fit, without giving notice or reason, and without any
liability to any person. In particular, no participant shall, or procure another
person to,
(i) tamper with the operation of the Contest or any relevant website,



(ii) participate in the Contest in any manner which may create any prejudice to or
anomaly in the scoring system or operation of the Contest; and

(iii) breach these Terms and Conditions or any other applicable law or regulation.

12. To extent permitted by law, Nestlé will not be responsible or liable for any
loss, injury, death, claim or damage suffered by any person arising out of or in
connection with the Contest and prizes, and each Participant and any person

acting on his/her behalf shall indemnify Nestlé from any claims, losses, damages,
costs or expenses incurred in connection therewith.

13. Nestlé and its affiliates, service providers and commercial partners may use
all contact information and personal data provided by each Participant to conduct
verification and other actions in connection with the Contest (including but not
limited to those actions stated in these Contest Rules). In addition, the above
mentioned parties may also use the personal data for any promotional,
advertising (included targeted advertising) or marketing activities which Nestlé
believes may be of interest to the Participant. This includes sending out
marketing, advertising (including targeted advertising), communication and
promotional materials to the Participants relating to any products manufactured,
marketed or sold by Nestlé and its affiliates, service providers and commercial
partners.

Any information, personal data and material about or obtained from the
Participant may be accessed, stored or otherwise processed in any medium or
format determined by Nestlé, and may be transmitted across national borders for
storage and/or processing.
If a Participant requires access to his/her personal data or any amendment or
correction to be made, or wishes to withdraw consent to any specific use of
his/her personal data, he/she should email the relevant Nestlé officer at
Nestle.privacy@SG.nestle.com. To find out more about how Nestlé uses a



Participant's personal data, the Participant can refer to Nestlé Singapore's
Privacy Policy online at http://www.nestle.com.sg/info/privacypolicy.

14. Participants shall grant permission to Nestlé and its agents to take and to
have full and free use of video/photographs containing their image/likeness, in
any media or form (“Materials”). These Materials may be used for marketing,
publicity and promotional purposes by and for Nestlé. Participants are not entitled
to remuneration, residuals, royalties or any other payment from Nestlé in respect
of the creation and use of their image/likeness and/or the Materials. Participants
release, discharge, and hold harmless Nestlé and its agents, employees and
officers from any and all claims, demands or causes of actions that they may
hereafter have in connection with the Materials.

15. Intellectual Property Rights mean all patents, rights to inventions, copyright
and neighbouring and related rights, trademarks and service marks, business
names and domain names, rights in get-up and trade dress, goodwill and the
right to sue for passing off or unfair competition, rights in designs, database
rights, rights to use, and protect the confidentiality of, confidential information
(including know-how and trade secrets) and all other intellectual property rights,
in each case whether registered or unregistered, and all similar or equivalent
rights or forms of protection which subsist or will subsist now or in the future in
any part of the world.

Each Participant agrees that all worldwide Intellectual Property Rights in any
statement, works or content submitted, made or created by a Participant in
connection with the Contest, including but not limited to any ideas and/or
concepts, and any derivative works arising therefrom, are perpetually,
unconditionally and absolutely assigned to, vested in, and owned by, Nestlé (the
“Assigned Rights”). Nestlé may use these statements/contents/works in any way
it deems fit without compensation to any Participant, and each Participant waives
all rights (including moral rights) he/she may have in such



statements/contents/works. Each Participant agrees to execute all
documentation to ensure the above, where required by Nestlé.

Each Participant warrants that: (a) it is the sole legal and beneficial owner of, and
owns all the rights and interests in, the Assigned Rights, (b) it has not licensed or
assigned any of the Assigned Rights other than under these Contest Rules; (c)
the Assigned Rights are free from any security interest, option, mortgage, charge
or lien; (d) he or she is unaware of any infringement or likely infringement of any
of the Assigned Rights, (e) all the Assigned Rights are valid and subsisting and
there are and have been no claims, challenges, disputes or proceedings,
pending or threatened, in relation to the ownership, validity or use of any of the
Assigned Rights; (f) so far as he or she is aware, exploitation of the Assigned
Rights will not infringe the rights of any third party; (g) the

statements/contents/works are his or her original work and have not been copied
from any other source.

16. This Contest is governed by Singapore law, and each Participant shall submit
to exclusive jurisdiction of the Singapore courts.

17. Any trademarks, graphic symbols, logos or intellectual property contained in
any materials used in connection with this Contest, in particular that relating to
the prizes, are the property of their respective owners. This Contest, Nestlé, and
its affiliates and contractors, are not affiliated with, endorsed or sponsored by,
those owners and the owners’ relevant affiliates where those owners or the
owners’ affiliates are not part of the Nestlé group of companies.

18. Each Participant: (i) shall be bound by and comply with all relevant third party
platform (i.e. Facebook, Instagram, YouTube) terms and conditions of use, and
grants the relevant third party platform a complete release of all liabilities which



may arise in connection with the Contest, and (ii) acknowledges that the Contest
is in no way sponsored, endorsed or administered by, or associated with, the
third party platform and that he/she is providing information to Nestlé and not to
the third party platform.


